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Logos

Logos can be used interchangeably depending
on application, visibility, and contrast.

Theraprise

Theraprise Theraprise

Logo in Color Logo in B/W Type Only
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Color

Theraprise’s color pallete is rooted in natural earthly
tones from the sky to the rich soil.

Altostratus #56afca Leaf Green #93c061 Taupe #cda364
R: 87 G:175 B: 202 R:147 G:192 B:97 R: 205 G:163 B: 100
C:63 M:14 Y:15 K:0 C:46 M:05 Y:81 KO C:20 M:35 Y:70 K:01
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Typography

Primary Font

The Primary Font for Theraprise is Cavier Dreams,
specifically bold, for headers and emphasized text.

Below there’s the type family showcasing the
difference between them.

Cavier Dream (regular) CGVizr D reams
(CZ 2 \\;/Fzrr DDrrezoamm (Qfsglccj)) & A G B b C C D d E z

Cavier Dream (bold italtics)
ABCDEFGHIJKLMNOPQRSTUVWXY Z
abcdefghijkimnopqrstuvwxyz

1234567890 @#$%6&?
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Typography

Secondary Font

The Secondary Font for Theraprise is MADE TOMMY.

MADE TOMMY is for subheadings, labeling,
captioning, and body paragraphs.

MADE TOMMY
Aa Bb Cc Dd Ee

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

12345678901@#5%&?
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Infographics

The following are examples of Infographics for
Theraprise using a mix of people and nature.

Therarpise SRR Theraprise
The name "Theraprise" itself embodies ‘ : TherI prisg?»t 3

the mission of the platform. It rep-

r%sents the idea of therapists rising, not

== s i it o) Ther'aprise is aI.I aboyt brgaking iy
It's a story of resilience, vision;” ) < /¢ barriers, fostering diversity, and -

and a commitment to making as i 5. ensuring that therapists have the X
meaningful impact on the lives R 3 | knowledge and tools they need

to thrive in their private

of therapists and the clients .
practices.

they serve.”

Theraprise " Theragrise ¢ Rl Theraprise
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Infographics

Here’s an overall guide for ingraphics layout.

1.

eraprise

2. Be contentious of text

alighment.
he name "Theraprise" itself embodies | 3. Scale down logo until it's 1.3
he mission of the platform. It inches wide.

epresents the idea of therapists rising,

o T This isthe B/W logo inverted

with a layer effect (lighten) on
PhotoShop

4. Place logo .5 inch from the
bottom and centered along the
1-inch margin
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